CITY OF FARMERS BRANCH
MARKETING CAMPAIGN
City Council Briefing-2.21.17



CAMPAIGN DEVELOPMENT PROCESS

* Brand audit

* Brand/messaging strategy

e Activation ideas

* Marketing communication planning-2017 & 2018+
* Creative campaign development

* Brand relevant photo library

*  Website development

* Collateral development-Visitors Guide, Facilities Guide



THE BRAND PROMISE

BRAND
VISION

BRAND
POSITIONING

BRAND
PERSONALITY

BRAND
AFFILIATION

Nurturing a connected community.

To people who want to be surrounded by nature in the heart
of the city, Farmers Branch is the way of life that inspires a
sense of community in a variety of engaging settings.

Vibrant. Creative.

Family-friendly, passionate and community-focused.
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THE “&” CAMPAIGN IDEA

* The City has endless potential as a great place to live, work,
and play. We capture this through a continuous stream of ways

you live up to this via a simple visual icon — an ampersand.

* The campaign is brought to life by immersing the “&” icon into

any/all social, cultural, and business communications externally

promoting the City.



The Campaign Lockup

FARMERS
BRANCH




Campaign Lockup Variations

FARMERS ACTION,
BRANCH \EV)ES.TEMENT,

FARMERS

FARMERS BRANCH

BRANCH




Campaign Merchandise & Tchotchkes

Branch
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Sample Brand Executions: Residential Development

parmers 89 NURTURE,
% BUILD.

‘ DISCOVERFARMERSBRANCH.COM ‘ (X Xc)

From affordable real estate to our
family-friendly community, we're
a great place to call home.




Sample Brand Executions: Tourism
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FARMERS

From fireworks to concerts,
ure and events
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, our city is filled
all year long.

AMAZING;

Re WOW,

3 ENTERTAI.N,ING.

: ‘ DISCOVERFARMERSBRANCH,COM‘ L X Xo)




Sample Brand Executions: Events

A ACTE@N
FARMERS {(, EXUTEMENT

An active and outdoorsy city,

e le come to play. DISCOVERFARMERSBRANCH.COM




Three Word Lock-up Examples

From affordsble real estate to our | 1y o0 oy B R EARMERSBRANCH.COM From affordable real estateto our | b ¢ ooy ppes pMERSBRANCH.COM | (D)
family friendly community, we're family friendly community ,we're

8 great place to call home. a grest place to call home.

From affordable real estate to our
family friendly community, we're
8 great place to call home.

DISCOVERFARMERSBRANCHcoM B @ @




This “City in a Park” boasts over 30
scenic parks that offer quick getaways

from the concrete jungle, yet are anly
20 minutes or less from the hottest
attractions in Dallas/Fort Worth.
Whe

laxing in town or going

out, you can enjoy the best of both
worlds right here in Farmers Branch.

Who says you can't have it all?

The City in a Park: Always Calling You to Come Play!

By TC. McKeown

€5 litle wonder why Farmers. Branch is
ricknsmed The City in 3 Park
than 30 avard-sinning parks, s Fihfuly cared

Wih more

for community and 3 variety of rose

. gar
gerdens ith walking e, this brant, growing,
Coun s teeming with .

And, fe abuays ttracts other Ife. Thats why.
foks from ol cver floc to Frmars Brnch
e o connection with nature
Sometimes i's for yeors and sometimes s
just forthe weekend, but e thing’s for sure
There's ahways o reason to keep you coming,
backto Famers Branch,

Located in the busting Dalas Metropls,

while experiencig the lusury ofcity e,

Farmers Branch has plenty of engaging and
exciting things 0 do ll nits awn.

Nature lovers find themselves st home vith
ul parks, ke the priine 104-acre John
. Burke Nature Preserve that bossts 3 bend
of o different acosystems; on partwetlsnds.

besui

anctone part upland forest

Vistors are welcome from down 'l dusk to
come explore the walking trais and relox in
the wonder of barely touched widemess —
but i youte one wha enjoys » combination of
history and nature, then maybe youd be.
interested n checking out the Farmers Branch
Historcal Park.

The Hisotal Pak i o i, we:
o musem

other hitorcal structures. During base bal

The Bloomin' Blvegrass Festival and Chii
Cook-Offisone o the most anticpatedsnnal

walla bounce house, and even a pettng 2
Ao, be sure to c

ck out the Celebration
o Reses event g on tht same ckend

that practices, plays, ond dresses according to
rles and rogulations from the 1860s!

The Rose Gardensof Farmers Branch re found

ey 400 diffrant typos of rase esch year

Stop in and smellthem aL

Whatever you do, be sure to get up eary
Saturday morring between Apri and October
because Farmers Branch has one of the best
Farmers Markets around. Open rain or shine,
the Market s located st the Grove at Mustang
Crossing - drectly adjscent from the Farmers
Branch station an the DART ral . Here,
shoppers ars sure to find a new favorite uring
the seazon.

plan your Farmers Branch auting around
the many wonderful events the communty
puts on thoughout the year

There,you cantour ]
a fow roses for o florl decoration piece that
youget o design.

Another fun event to look forvard to s the
Chiistmas Tour of Light. Ths cive-through,
animated lght show is one of North Texes's
biggest and

Asching, fesiv lghts! Adeitionaly, there are
ether anmusl everts that yal

best with over half a milion

dor't want to
riss out on, such as Haloween in the Park,
Date Night in the Park, and Tostes & Tunes.
A full caendr of

discomerfarmersbranchcom under Events,

events can be found at

IF 3l you ever do is pess through Farmers
Branch on the way to get to somenhere else,
it ime to stop and stay 3 whie. This s 3 place
where peogle, nature, and creathity al colice
tomake Farmers Branch ifactiously fun and a
toun that even vitors tend 2 cal their .




HIGHLIGHTS
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Facilities

FARMERS BRANCH SPORTING FACILITIES
Cax Sooser Complex

3Ful-sized ihtad soccer

Orem Good Afhstic
2ightad bausbal s
Alghiad sofal Fide
e 2mtien inoor courts

And 3 nataterium and water park.

Pepper Park
2lighesd bassiall Felds

SPORTING FACILITIES WITHIN FIVE MILES

Exookhaven Cellsge Advantage Sports Complex
iy i

Dallas Christian Collage Jesuit High School

i jomsincp.ong

Parish Episcopal School Sportsplex

porihepiscopalorg

depopperstarcenter.com

‘Ross Stewart Soccer Complex
{Home of the Dl Tacrs Seccar Chib)

dallstaxans.com

Soccer Park




{click on image to launch website on development server}


http://farmersbranch.teknarus.com/

COMMUNITY LAUNCH CONSIDERATIONS

e Dedicated e-blast announcing the campaign
e Recreation center information tables/fact sheets
 Counter cards at hotels with web address and hash tag

* Tent cards with seasonal activity |istings at the hotels that are branded

with the new campaign idea
o Static cling decals of the “&” concept for use in retail windows and to
give away to residents

* 9-foot and 6-foot “&” located in parks and for use at events



PORTABLE “&” SCULPTURES




“&” SCULPTURE VARIATIONS




2017 MARCOMM VEHICLES

Print ads in Texas Monthly

Digital display ads (e.g., DallasObserver.com, DMagazine.com,
Homes.com, Thrillist.com, GuidelLive.com, ESPN.com, Zillow.com,

Yelp.com, CNET.com, HuffingtonPost.com, and TechCrunch.com)

Email marketing to prospective homebuyers and real state agents

Re-skins of our social platforms: Facebook, Twitter, Instagram

Paid social media launching the brand campaign and focusing on the

historical park and key events and celebrations throughout the year

Paid search directly targeting those who self-identify as prospects by

virtue of their internet searches



KEY PERFORMANCE INDICATORS (KPIs)

16 362 316

s—Cumulative number of time
aud will be expos d the message 2017



KEY PERFORMANCE INDICATORS (KPIs)

Click-through Rate Goal-Percentage of users clicking through to website 05% — .10%

from our digital display ads (consistent or better than industry averages)

Open Rate Goal-How many people open (or view) a particular email

. . . (o] (o)
campaign vs. total number of emails sent out (consistent or better than 15 /o — 20 /O
industry averages)

Cost Per Action Goal-Average cost of qualified actions (consistent or $5 _ s 1 0
better than industry averages)

Time on Website Goal-Average time spent on website 1 .30 _ 2 .00

(consistent or better than average time spent on previous sites)

Bounce Rate Goal-Number of visitors who enter the site and then leave 400/0 _ 500/0

(consistent or better than industry averages)



PRIORITIES FOR
ADDITIONAL FUNDING



BRAND VIDEO

All departments could benefit from a short film that brings to life the

new strategy.

Applications include but are not limited to: Website, economic
development pitches, welcome intros for group meetings & events, to

play at signature events, etc.



PHOTOGRAPHY-BRAND & EDITORIAL

Of the more than 10,000 existing images in the City’s archives PYRO has
identified, and color-corrected for consistency, 107 “best of” images to use

moving forward.

For initial campaign cost reasons, all of the brand ads (with the “&”)

currently use stock imagery.

COFB needs to shoot its own brand imagery as funds become available in

addition to capture more images during key celebrations and events.



2018+



2018+: MEDIA MIX

Print ads
Digital display ads
Email marketing Expanded effort

Paid social

Paid search

Native advertising
Pre-roll video New



2018+: COLLATERAL UPDATES

Economic Development: Business Retention Collateral; Prospective

Business Collateral
Communications: Branch Review; Branch E-News
Tourism: Welcome flyers/banners

Parks & Recreation: Seasonal banners for light poles

Historical Park: Weddings Brochure



FARMERS
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THANK YOU!
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