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Our mission at the City of Farmers Branch is to build a vibrant, dynamic community that consistently seeks to improve the quality of life for our 
residents. 

Manage the Business 

Provide Financial Stewardship

Promote Learning and Growth

Serve our Customers 

RESPECT  EXCELLENCE  ACCOUNTABILITY  CARE  TRUST

Our vision is to be the model for the city of the future with safe and beautiful parks that interconnect thriving neighborhoods supported by a 
vibrant and diverse economy.

Our Focus Areas
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The Vision Statement
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Is an aspirational description of what an organization would like to achieve or accomplish in the mid‐term or long‐term future. It 
is intended to serve as a clear guide for choosing current and future courses of action.



Look 4



Act 5



Feel 6
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VISION 
STATEMENT
IDEAS

“To be the model for the city of the 
future with safe and beautiful 
parks that interconnect thriving 
neighborhoods supported by a 
vibrant and diverse economy.”

“To be a vibrant and diverse 
city with beautiful parks that 
interconnect safe and 
thriving neighborhoods”



Core Values
BranchLife
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Core Values Defined
Core values are the deeply ingrained principles that 
guide all of a company’s actions; they serve as its 
cultural cornerstones. Collins and Porras succinctly 
define core values as being inherent and sacrosanct; 
they can never be compromised, either for convenience 
or short-term economic gain. Core values often reflect 
the values of t he company’s founders—Hewlett-
Packard’s celebrated “HP Way” is an example. They are 
the source of a company’s distinctiveness and must be 
maintained at all costs.
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REACT: Our 
Core Values


