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The reviews are coming in!

"the cast’s energized performance of this thought-

provoking piece was spot-on. Exceptional choreography 

combined with authentic costuming and a wide range of 

rich vocal talent make this a must-see show for theater 

lovers in the DFW area." - Shawn Stalter, Contributing 

Critic for On Stage Blog

Jenna Hart-Hadar I took my son (11) 

last night. He is a huge broadway fan 

(as am I) we were both crying at the 

end. He said “that is the best show 

I’ve seen at a Community theater” He 

then spoke about all he loved the 

entire way home, “mom did you see 

the way the costumes for the Gods 

became more elaborate throughout 

the show?” “Did you hear the 

harmony at this moment” “Mom what 

kind of dancing were they doing?” 

“Mom, did you see at the end she 

was sprinkling leaves, like a tree” on 

and on and on. we both absolutely 

loved every moment. But watching 

the magic your brought move my 

son, is such a wonderful treat. He will 

remember your show forever.

https://www.facebook.com/onstageblog/?__tn__=K-R&eid=ARCUOOiVuhm0gBXXOGyZnokL4KskQJBTxxI_MhrN_OSq1NOZR_vFeXllt_aZY08dd6-isf-j7ADmTTL_&fref=mentions&__xts__%5B0%5D=68.ARAwq3gfqC_22GA-YMl07_O_gssdZQrMwqLNmKaMn_dgrw0UX99xOR4BZ0HC1pwthe5RD7B4twtgEZqKM1u9i5nZrQyTSV4FOS9RDu-EoEp1GQA3HAkFUgbRF3-7sbCsBDDaNNIXWS4Fk4iIgOlQCCC3j10ewiZrOl1_xGduR8Z5IxYqnOcaUOfF9JHhhb7fd8ZUmrE3Z2juSOVU2zbfulmfHv3ubE2oFw2NYe0-AxXhqjs8NpdFobBB55uLV7oA89mFOchAJBOIKJL0hqMK0cq65rCIuuYLAptLEaC3-f9HwPJHUwuj2A1jdPM05QVm7VW-rNXGFxzRwfM4NguQe6QbxQ
https://www.facebook.com/jenna.harthadar
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EDUCATION INITIATIVE
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 Presented in partnership with CFBISD

 Featuring 101 kids from 4 Elementary Fine 

Arts Academies

 Cast leads thru normal audition process

 Utilize proven camp methods & techniques

 Performances at RL Turner HS Auditorium 

Saturday June 8th at 1:00 & 4:00 pm



EDUCATION INITIATIVE
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 2018 - 33 campers (2017 -49 campers)

 4 weeks of camp–12 campers repeated 

weeks

 11 CFBISD, 7 Other ISD, 13 Private, 2 

Overseas

 Involved 2 High School Mentors

 End of week performances provide 

opportunity to demonstrate skills learned

 2019 – 45 campers (projected)

 Going back to 3 weeks of camp (+ 101 

Dalmatians camp week)

 Performances at end of each week on 

Friday’s at 5:00 pm:

June 15, 22, and 29
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UPCOMING 2019 FIREHOUSE JR. PRODUCTIONS

10 Shows from June 20–30 10 Shows from October 3-13



THANK YOU TO EVERY SINGLE

ANNUAL UPDATE
APRIL 2019

In 2018 at The Firehouse Theatre

275 volunteers gave over 7,200 hours

to support a variety of programs including

10 shows, ActingOut Youth Summer Camp, 

Curtain Call Gala, 

Civic League Tour of Homes, 

Christmas in the Branch, and many others

and served over 15,000 patrons!

Value of over $150,000.00



2017-18 OVERVIEW AND FB CITIZENS SERVED

 Season Tickets – Continue to Increase

2016 = 120

2017 = 150 +25% over 2016

2018 = 180 +30% over 2017 

2019 = 225 +25% over 2018 (through 3 months)

 # Farmers Branch Citizens with Season Tickets

2017 = 75 (50% of TTL)

2018 = 85 (42% of TTL)

2019 = 95 (42% of TTL)

 Patrons in database –

2017 = 4,200 - # FB Citizens in database = 600 (15% of TTL)

2018 = 5,200 - # FB Citizens in database = 640 (12.3% of TTL)

2019 = 6,200 - # FB Citizens in database = 675 (10.9% of TTL)

 In addition to programming (shows, camps, in-school improvs, etc), numerous 

Farmers Branch Citizens are served by The Firehouse Theatre at the Farmers 

Branch Market, Civic League Tour of Homes, Christmas in the Branch, and a 

variety of other civic functions
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 City of Farmers Branch

o Discover Farmers Branch – Presenting Sponsor – Mamma Mia (July 17 – Aug 11)

o Economic Development

o Parks Department - Christmas in the Branch Outdoor Skating Rink, Farmers Branch Market

o Manske Library

o Facilities Management Team

 Farmers Branch Chamber of Commerce

 Farmers Branch Rotary Club

 Farmers Branch Woman’s Club

 The Civic League – Tour of Homes

 Brookhaven Country Club

 Early College High School at Brookhaven College

 C-FB ISD & Education Foundation

 3 different Farmers Branch Churches allow us to use their space for rehearsals and auditions

 Corporate Sponsors

o Beazer Homes, Discover Farmers Branch, Flexpress Digital, Walmart

 Season Advertisers

o Farmers Branch: Alfa Dental, Bina Woodworking, Todd Bonneau Homes, Brookhaven 

Country Club, Eagle Gun Range, Edward Jones-Tyler Brownlee, Flexpress Digital, 

Gatherings by Beazer Homes, Goosehead Insurance-Bertrand Agency, Marshall’s Bar-BQ, 

Mustang Station, North Dallas Veterinary Hospital, Nuevo Leon, Pendleton Studios-Jason 

Anderson, Petra Lending, The Victoria Restaurant

o Metroplex: Amy’s Studio of Performing Arts, El Rincon, Strong’s Nursery, Two Guys from Italy

FARMERS BRANCH KEY PARTNERS
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CURTAIN 
CALL



6 YEAR FINANCIAL OVERVIEW – STRONG GROWTH

Income Increase

2015 vs 2014 = +44%

2016 vs 2015 = +30%

2017 vs 2016 = +50%

2018 vs 2017 = +65%

2019 (BUD) vs 18 = +10%

Independent Audited 

Financials available for 

2015, 2016, 2017, 2018 

ANNUAL UPDATE
APRIL 2019

 $(100,000)

 $-

 $100,000

 $200,000

 $300,000

 $400,000

 $500,000

 $600,000

 $700,000

 $800,000

 $900,000

2014 2015 2016 2017 2018 2019 (BUD)

The Firehouse Theatre - Financial Overview
2014-2018 Actuals, 2019 Budget

Income Expense Net Operating Income (before Earnings & Depreciation)
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64%

23%

12%1%

2016 Income Streams
Total $286,433

Programs Donations-Cash Donations-InKind Gala Income

Programs 

64%

Donations 

36% 63%
17%

18%
2%

2017 Income Streams
Total $430,862

Programs Donations-Cash Donations-InKind Gala Income

Programs 

63%

Donations 

37%

58%
17%

13%

12%

2018 Income Streams
Total $709,170

Programs Donations-Cash Donations-InKind Gala Income

Programs 

58%

Donations 

42%

55%

17%

14%

14%

2019 BUD Income Streams
Total $782,000

Programs Donations-Cash Donations-InKind Gala Income

Programs 

55%

Donations 

45%

FUNDING PIE – PROGRAMS VS DONATIONS

2020 Goal = 50% Programs, 50% Donations
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Mamma Mia – Big Summer Musical

• Discover Farmers Branch

o Featured as Presenting Sponsor

o Promotional Video shown before all 24 shows

o Full Page Ad in Program

o Social Media Cross Promotion – Facebook, Website link

o Table at Curtain Call Gala Season Reveal

• Minimum 15% Geographical Expansion (of attendees) = 

Increased Economic Impact

IMPACT OF 2018-19 FINANCIAL SUPPORT

Madagascar JR – Summer Youth Production

• Discover Farmers Branch

o Featured as Co-Sponsor

o Promotional Video shown before all 10 shows

o Full Page Ad in Program

o Social Media Cross Promotion – Facebook, Website link

• Minimum 15% Geographical Expansion (of attendees) = 

Increased Economic Impact
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IMPACT OF 2019 SUPPORT - MARKETING

Once On This Island

Campaign Cost: $1,000 / month

Campaign Duration: 4 weeks

Total number of press hits: 13

Most Valuable Press Piece: 

News 8 Midday, $33,000

Total Reach: 780,000

Total Publicity Value: $53,750

Campaign ROI: 5,375%Monthly Marketing Spend = $4,400

Strong reach for Theatre and City of FB!
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2019 SEASON SPONSORS - RECOGNITION

website Theatre lobbyYard signs

Show programs



= Good for our Community!
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THANKS FOR YOUR SUPPORT!


