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INTERFAGE STUDIO:

URBAN DESIGN, PLANNING
& ENGAGEMENT

EXTENSIVE PROJECT
EXPERIENGE WITH.

> CORRIDORS

> T0D

> PLACEMAKING

> REPOSITIONING
INDUSTRIAL /
COMMERCIAL USES



A TEAM BUILT ON PRIOR SUCGESS & LOCAL KNOWLEDGE
NINIGRET PARTNERS  +  BIG RED DOG

COLLINS/ARAPAHO TOD + INNOVATION DISTRICT, LOCAL KNOWLEDGE & TRANSPORTATION EXPERTISE
RICHARDSON COLLINS/ARAPAHO TOD + INNOVATION DISTRICT, RICHARDSON
BURLINGTON, VERMONT THE GROVE AT SHOAL CREEK, AusTIN

FARGO, NORTH DAKOTA RAINEY NEIGHBORHOOD MOBILITY STUDY, AusTIN

PITTSBURGH ECOINNOVATION DISTRICT
MASS DEVELOPMENT, MASSACHUSETTS

GR FORWARD, GRAND RAPIDS Client CITY COUNCIL: Project Guidance
US 422 CORRIDOR PLAN, YOUNGSTOWN

CITY OF FARMERS BRANCH, TX STEERING COMMITTEE /

_INTERFACE ZTUDIO

LEAD CONSULTANT
= Urban Design | Planning | Public Outreach

Scott Page, Principal-in-Charge - 20%
VISI 0 N STU DY Stacey Chen, Project Manager - 40%

Ashley Di Caro, Associate - 25%

Yoona Ahn, Planner/Designer - 25%

Maria Gonzalez, Planner/Designer - 25%
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NINIGRET BIG RED DOG
PARTNERS ENGINEERING

Economic & Market Analysis Transportation Planning &

Kevin Hively, Traffic/Parking Analysis

Project Principal - 15% an Hennessey, PE,
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TRANSIT / BICYCLING / WALKING / LOCAL KNOWLEDGE / EXPERTISE /
TDM / PARKING IDEAS / INSIGHTS

TRANSPORTATION PUBLIC
& PARKING PARTICIPATION

LAND MARKET
ANALYSIS ANALYSIS

REAL ESTATE / NEIGHBORHOODS / BUSINESS TRENDS /
INFRASTRUCTURE LOCAL MARKETS / WORKFORCE

IMPLEMENTATION STRATEGY /
FUNDING SOURCES

DETAILED

&) STUDY

PRIORITY SITES / TEST FITS / OPEN SPACE FRAMEWORK
TRANSPORTATION FRAMEWORK



WE NEED TO ANSWER
A FEW KEY

QUESTIONS TO
MAXIMIZE THE
POTENTIAL OF THE
135-E CORRIDOR:



1. WHAT IS FARMERS

BRANCH’S ECONOMIC /
COMPETITIVE POSITION?

@




Office and
° Industrial
Clusters

Source: Dallas Business Journal, DRC Research, 2017
(Dallas Regional Chamber)

STUDY AREA

DART RAIL SYSTEM

PROPOSED COTTON BELT & TEX RAIL
OTHER RAIL

MAJOR INDUSTRIAL BUILDING / PARK
© MAJOR OFFICE BUILDING / PARK
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2. WHAT KIND OF REAL
ESTATE CAN FARMERS

BRANCH OFFER?




BUILDING TYPOLOGIES

1. FLEX SPACE

@ FRONT LOADING

2. PURPOSE-BUILT 3. LOWRISE COMMERCIAL

@ SINGLE USE COMMERCIAL e STRIP RETAIL e OFFICE CENTER

4. MIDRISE

@ OFFICE BUILDING




1. FLEX SPACE

@ RrEAR LOADING @ vooeRN FLEX
CHALLENGES
- high Iand costs , P - -
- low market rents 5 higher ceilings |36+ clear height

- insufficient power capacity

- low ceilings : - : : -
- column spacing . : column spacing | 54°-56" spacing

B LOADING § B LOADING
" PARKING § " PARKING

¥ SHARED LOADING/PARKING # SHARED LOADING/PARKING



3. WHAT KIND OF

EXPERIENCE CAN WE
CREATE?




PARKLET

FOOD TRUCKS

BEER GARDEN

COMMERCIAL
SPACE




T i

CREEK ' EMPLOYEE REST AREA
WITH CANOPY & SEATINGS

PUBLIC ART




Duck Creek, Richardson



4. HOW DO WE MAKE

THE LAST MILE
CONNECTION & IMPROVE
el 01—
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To adriver: LOS A To adriver: LOS F
To an economist: LOS F To an economist: LOS A
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5. WHAT KIND OF
POLICIES & ACTIO
ARE NEEDED

TO DRIVE
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Susceptibility
to Change

"1 STUDYAREA

ACeCD

Bes

high
=— TIER 1 - Property fullfills 3 of these
conditions:
> Over 25% commercial vacancy
> Ceilings below 25’
> +35 years old
> Vacant property

E il
026 | aprtibnhn oab

TIER 2 - Property fulfills 2 of these
conditions:
> Over 25% commercial vacancy
> Ceilings below 25'
> Proposed for redevelopment

I

5]
0D

CASE-BY-CASE BASIS
> Mixed susceptibility on a single
parcel
> Property with potential
> Low value property

3
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Property fulfills 1 or more of these
conditions:
> Major employer (+100 employees)
> Purpose-built
> Recent construction or renovation
(2000 to date)
> Mid-rise building
(commercial or residential)

low
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TRANSIT & OPPORTUNITIES

I8 Bus STATION |\

072777
'qn ADDITIONAL DEVELOPMENT

OPPORTUNITIES
>




WINNER OF THE INAUGURAL “MADE TO MOVE™ GRANT TO TAKE THE FIRST STEPS
TO TRANSFORM THIS ROADWAY




INTO A SAFER, HEALTHIER GATEWAY TO THE INNOVATION DISTRICT




6. HOW CAN WE BEST

GENERATE EXCITEMENT
ABOUT THE CORRIDOR
AND BUILD LASTING
PARTNERSHIPS?



RIVER CORRIDOR
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Eould yeurE

Eommute s bektar?

Grab a coffee and a donut

&
tell us about it!







7. HOW WILL WE

FINANCE & IMPLEMENT
IMPROVEMENTS?



REVENUE - BACKED DEBT

DEVELOPER CAPITAL

REVOLVING FUNDS

FED / STATE GRANTS

7

.

DEDICATED / CIP FUND

~

S

s

\

\

GENERAL FUND APPROPRIATIONS

S

THE STACK”

FOR PUBLIC IMPROVEMENTS

[HINGS 10 CONSIDTR

* TIMEFRAME FOR INFRASTRUCTURE
COMPLETION

* MIX OF SOURCES OF CAPITAL

* RISK + COST OF CAPITAL SOURCES
AMORTIZATION TIMEFRAME
OBLIGATED GROUPS
BORROWING COSTS

* SUSTAINABILITY OVER TIME BASED ON
BUDGET CYCLES AND PRIORITIES



DELIVERABLES: friendly
For the City and %
public.

The tree-frisndl

ny partners

DESTINATION

KIND OF PLACE DO (ZeIB)

WANT DOWNTOWN
ATLANTA TO BE?
owntoin Atianta Master Plan
cen 9 P o
\ a

IS THIS AN IMPORTANT
CONVERSATION, NOW?

DISTRICT

OGO 0

LENT THEIR VOICE AND e Atlanta t
VISION TO THE PLANNING ol

PROCESS?
fis Downiown Af!amc igster Pian 71
foce o foce wil ross har 2,350
l -

IS OUR SHARED VISION
FOR THE HEART OF OUR

HOW WILL WE MAKE VISION
BECOME REALITY?

It’s time to get to work
making

"~ Dewntown \, Vision

the best downtown it can be! December 2018

u n
poc ket pl_a n >> Find out more aboat Downtown Alants and read the full plon » Wtps:ApKINDowntow nATL.com 4

reportS‘ teChnlcaI‘ prepared by: _INTERFACE STUDIO
documents and i

guides >>



SCHEDULE

GETINGSTARTED  INVENTORY & ANASIS VISION & RECOMMENDATIONS IMPLEMENTATION
[ENSTING CONDTONS \
‘ | ENGAGEMENT! ‘
FRAMING THE CHALLENGES |
' 1 | IDEAS / REFINEMENT :
: ' ACTION STRATEGY | :
i ‘ : , ' ; | FINAL DELIVERABLES ﬁ
@ - KICKOFF OPEN HOUSE FOCUS GROUPS PUBLIC EVENT -~ PLANROLLOUT
: 5TEER|NG : . STEERING STEERING . STEERING : : CUUNC".
MONTHS © COMMITTEE - COMMITTEE . COMMITTEE - COMMITTEE |
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